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Press release

Exhilarating Pink Lady ® 

With a view to give an impetus to the campaign launch, a very ambitious trade marketing tool has been developed as of November with the main names in European retail sector: 170 partners involved with over 3,000 days of promotion and over 40 consumer contests…

This section in five countries (France, Germany, Belgium, The Netherlands and Italy) is supported by a major European contest from 10 November to 31 December on the website www.pinkladyeurope.com. Each week, several prizes (TV and Home Cinema system, iPod Nano players) can be won. Over 16,000 sales kits (garlands, consumer leaflets, display devices, etc.) will support the operation at the points of sale.

More than 100 million contacts ! 

A dynamic media plan supplements the tool in Germany, Belgium, Italy and France. The strategy is the same: promote brand popularity, come out with a catchy slogan that is repeated on several occasions to increase consumer traffic and target consumers between 25 and  59 years with purchasing power.

France : 

A Radio campaign on RTL, France Inter, Chérie FM and Nostalgie from 10 to 24 November along with a tool bringing together the leading names in women's and cookery magazines (Psychologies, Prima, Femme Actuelle, Cuisine Actuelle, Guide cuisine, etc.).

Belgium

A powerful radio campaign in the north (Q music and 4 FM stations) and south of Belgium (Bel RTL, Contact, Mint, Fun radio, Nostalgie) 

Germany

A very wide presence in several magazines: Freudin, Fit, Amica, Petra, Cosmopolitan, Bunte, Fürsie, Meine Familie&Ich, Brigitte. 

Italie 

4 leading radio stations (R101, radio 105, Radio Montecarlo, Deejay), the leading free newspaper, a 6x3m billboard campaign in 3 strategic regions (Lombardy, Veneto, Lazio/Rome)

Pink Lady® wishes you an excellent campaign!  

Pink Lady ®. So much more than an apple
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